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AAA and NAPA Sponsor Ethnographic Praxis in Industry Conference
From conducting research on everything from yogurt consumers to internet café frequenters in rural India, ethnographic researchers are changing the way industry understands consumer and worker behavior and applies marketing, development and design strategies.
Yet the impact of anthropologists in industry is moving in multiples directions, and ethnographic research generated outside of anthropology departments has the potential to change not only the corporate world, but the body of knowledge available to anthropologists within academia.
To better understand the news, issues, and impact of anthropologists in industry, we invite you to attend the third-annual Ethnographic Praxis in Industry Conference (EPIC) at the beautiful Keystone Conference Center in the mountains of Keytone, Colorado.
The conference -scheduled for Oct. 3 to 6 -will bring together anthropologists, computer scientists, designers, social scientists, marketers, academics and advertisers working in business and industry to share information about current research, methods and cultural considerations for conducting ethnographic studies in the private sector. Other highlights for the press include a special panel discussion about ethnography in industry chaired by Elizabeth Anderson-Kempe. The panel will bring ethnographic practitioners side-by-side with clients with whom they've worked to discuss the good, the bad and the ugly of the ethnographer-client partnerships. Their presentations will provide an excellent opportunity to assess the impact of ethnography from an employer's perspective.
For a complete listing of conference programming and keynote speaker bios, visit www.epic2007.com/program. EPIC's mission is to promote the use of anthropological methods and standards in studying human behavior as it applies to industry settings, including helping businesses to create better strategies, processes and products to enhance people's lives. The conference also aims to promote the integration of anthropological theory and methods into common business practices, and to advance social and cultural theory to explorations conducted as applied research in industry. 
